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Annual accounts 2011: Zalando’s Turnover reaches over 500 

Million EUR 

Berlin, 20th July 2012. Zalando ended the 2011 business year on a positive note. 

With a net turnover of 510 million EUR, Germany’s largest online fashion retailer 

more than tripled its turnover compared to 2010. Founded in late 2008, Zalando 

already generated six million EUR by 2009 and its net turnover reached 150 million 

EUR in 2010 within two years of the company being founded. 

‘We’re very happy about the positive results from 2011. They reflect the sustainable creation of one 

of the most successful e-commerce companies in Europe. However, Zalando did not only grow 

regarding its turnover, but also in terms of the company’s substance,’ stated Robert Gentz, 

Managing Director and Co-Founder of Zalando GmbH. ’50 percent of the net turnover came from 

outside Germany and over half of our total revenue is generated outside our core category - shoes. 

These results prove our expansions into other categories and markets have been successful and 

that our investments in these areas pay off,’ explained Zalando Managing Director Rubin Ritter. 

Over 1,000 jobs have already been created in Berlin and the surrounding Brandenburg area, with 

the new technology base in Dortmund that opened in July housing up to 60 developers. 

Additionally, Zalando is building a state of the art logistics centre in Erfurt to strengthen its pan-

European activity. The online retailer is currently active in 12 European markets, with shops 

opening for Finland and Denmark this week. 

If you require images or have any questions regarding this press release, please get in touch on 

+49 (0)30 2000 88 585.  

About Zalando  

 
Zalando (www.zalando.co.uk) is Europe‟s leading online retailer for shoes and fashion. Their extensive selection for 

women, men and children ranges from popular high street brands to sought-after designer labels from over 1000 

different international brands. Exclusive accessories, beauty essentials and sportswear make up Zalando‟s wide range of 

products. A key element of Zalando‟s success is their combination of unique services: free delivery and returns, a free 

service hotline and a 30 day returns policy make online shopping at Zalando an easy and secure shopping experience. 

With their own Fashion Blog, Facebook and Twitter accounts, Zalando provides customers with current fashion trends, 

product updates and news about the company. The company was founded in 2008 by Robert Gentz and David 

Schneider, and its headquarters are located in Berlin. Following its large success in the German market, Zalando now 

caters to neighboring European countries, starting with Austria in 2009 and the Netherlands and France in 2010. In 2011, 

expansion to Italy, Great Britain and Switzerland followed. Zalando was launched in Sweden and Belgium in early 2012. 
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Contact  

Boris Radke  

Corporate Communications 

Tel.: +49 (0)30 20008-8585  

E-Mail: boris.radke@zalando.de  

 

 

Zalando is brought to you by  

Zalando GmbH Sonnenburger Str. 73 10437 Berlin  

 

Zalando GmbH  

Robert Gentz, David Schneider, Frank Biedka, Rubin Ritter  

Registered at Amtsgericht Charlottenburg Berlin, HRB112394B Value Added Tax-ID: DE 260543043 Tax Number: 

37/125/21423  

Responsible for contents of Zalando GmbH acc. to § 55 RStV: Robert Gentz 
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